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ABOUT H+K STRATEGIES

Part of

Est

1927

80+

Offices in regions including
across 50+ countries

Work with
more than
half of the
Global
Fortune 500

4000+

3 brands

Employees around the world H+K, BCW, Ogilvy

H+K Korea
since

1999

Asia hub office leading

9 countries

2020 stevie Award: Most

innovative PR Agency of the year

2020 Japan/Korea
Agency of the Year
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80+ offices
in 50 countries

Asia Pacific

Seoul, Bangkok, Beijing,
Guangzhou, Hong Kong,
Kuala Lumpur, Shanghai,
Singapore, Sydney, Tokyo

Middle East & Africa
Cairo, Doha, Dubai, Jeddah,

Kuwait City, Manama,
Riyadh

Europe

Amsterdam, Athens,
Barcelona, Berlin, Brussels,
Budapest, Copenhagen,
Dublin, Frankfurt, Helsinki,
Lisbon, London, Madrid,
Milan, Moscow, Munich,
Oslo, Paris, Prague, Riga,
Rome, Stockholm, Tallinn,
Warsaw

USA

Austin, Boston, Chicago,
Dallas, Houston, Irvine, Los
Angeles, Miami, New York,
Portland, San Francisco,

Seattle, Spokane, Tallahassee,

Tampa, Washington DC

Canada

Calgary, Montreal, Ottawa,
Quebec City, Toronto,
Vancouver

Latin America

Buenos Aires, Guatemala City,
Mexico City, San Juan, Santiago,
Sao Paulo, Montevideo
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H+K
Korea

Award

Wins

Regional Network of the Year (APAC)

Agency of the Year

North Asia Agency of the Year (Winner)

Japan / Korea Agency of the Year (Winner)

Korea Agency of the Year (Silver)

Most Innovative Public Relations Agency of
the Year

Consultancy of the Year 2019
North Asia Agency of the Year (Winner)

Dragon of Asia Awards 2019
Best IMC Campaign (Bronze)

PR Asia Awards 2018
Japan / Korea Agency of the Year (Gold)

Dragons of Asia Awards 2017
Best Social Media or Word of Mouth
Campaign (Black Dragon)

Campaign Asia Awards 2017
Japan / Korea Agency of the Year (Silver)

Campaign Asia Awards 2014
Japan / Korea Agency of the Year (Gold)

Dragons of Asia Awards 2014
Best Integrated Marketing Campaign (Order of
Excellence)

Korea Social Network Service 2017 Awards
Best Prize

Chosun llbo
Corporate Social Responsibility Award

PR Week Awards 2014
Asia-Pacific PR Campaign of the Year

PR Week Awards 2014
Best Use of Broadcast/Video

Gold Stevie Winner 2014
Best Asia-Pacific Campaign of the Year (Social
Media)

Promotion Marketing of Asia 2014
Best in Korea

Chairman’s Award 2011
Best Client Service

R

AWARDS
ASIA 2020

Japan/Korea PR
Gonittarcy of the Yoar









