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A Study on the Influence of the Disgust
Level in the Donation Advertisement
and Mediating Effect on Advertising
Effect
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Althou most advertising campaign for donation by none-profit organizations
g use negative appeals for viewer's empathy and compassion, less

research has been focused on disgust appeal. Disgust is not only one of most basic
emotion but also a emotion related with social & moral judgement. This research
investigated the effect of disgust on persuasion effects(ad attitude & behavioral intention)
by using two visual image ads which is different in term of disgusting level. The result
shows that as the level of disgust in donation Ad heightened, the attitude towards
advertisement reduced. However, the donation intention increased as the level of disgust
heightened. The moral judgement arousal has founded to have a partial mediation effect
between the level of disgust the respondent felt and donation intention. Theoretical
attribution and practical implication were discussed.

Keywords: Donation ad, Disgust appeal, Moral judgement, Donation intention
*Corresponding Author(hkm@yonsei.ac.kr)




INd 20:€ 0202 ‘v Jaquialdas ‘Aepud 1e T2'2T¢ 29T TZT dI Ag peojumoq [3|o11ea:19pIn0id]



	요약
	1. 서론
	2. 이론적 논의
	1) 원초적이며 사회적인 감정으로서의 혐오감(disgust)
	2) 혐오소구가 기부광고의 광고태도와 행동의도에 미치는 영향
	3) 매개변인으로서의 연민과 도덕적 판단각성

	3. 연구방법
	1) 실험 설계 및 실험 자극물
	2) 변수의 측정

	4. 연구결과
	1) 기부광고에서 수용자가 느끼는 혐오감이 광고태도에 미치는 영향
	2) 기부광고에서 수용자가 느끼는 혐오감이 기부의도에 미치는 영향
	3) 연민의 매개효과
	4) 수용자의 도덕적 판단 각성의 매개효과

	5. 결론
	1) 연구요약 및 결론
	2) 연구의 함의 및 한계

	참고문헌
	<부록> 실험자극물
	Abstract

